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VOICE RECOGNITION
Starbucks has trialled Square’s ‘pay by 
voice’ photo verification solution in its 
US stores. The retailer’s system, the 
consumer’s phone and the customer’s 
preferred payment method are 
already connected, as long as the 
consumer has installed the Square 
app on their phones. When consumers 
enter the store, their face appears on 
the server’s tablet. To pay, consumers 
state their identity by saying their 
name; the image confirms it’s them.

FLYPAY
Restaurant diners download an app that connects 
their phone to the restaurant’s billing system via 
a scanned QR code or near-field communication 
(NFC) tag on their table. Users can views their 
orders in real time during the meal, divide the 
bill automatically and pay by card.

THE FUTURE 
OF PAYMENT

Retail transactions are undergoing 
a transformation that is affecting 
not only the way that we shop, 
but the way that we are paying 
for goods and services in a 
major way. Smartphones and 
tablets connected to cloud-based 
processing services are enabling 
brands to save on setup costs, 
create more flexible store spaces, 
sell remotely and learn more about 
their customers. 

Consumers need a 
compelling reason before they 
are willing to change their 
behaviour, but as smartphone 
usage soars across all 
demographics and nations, the 
most successful retail concepts 
emerging now—and in the 
future— will centre on mobile 

devices. New systems that allow 
shoppers to choose whether or 
not to interact with sales staff 
appeal to a growing consumer 
appetite for more personal 
control within the retail 
environment.

Payment systems capable of 
integrating other layers of 
information—such as real-time 
discounts or a connection to 
a shopper’s loyalty card—will 
help to create a richer and 
more personalised dialogue 
between Brand and Consumer. 
Systems deploying two-way 
communication to smooth the 
consumer experience (such 
as ordering a drink and being 
alerted when it’s ready) add 
extra value.

Retail transactions are undergoing a 
major transformation 
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“By removing the cash registers as a focal 
point, Apple can experiment with the design 
and layout of their stores” — Daniel Nye Griffiths, Wired 


